
How organic agriculture contributes 
to economic development in Africa

Introduction

Market-driven development 
of organic value chains
Agriculture is the basis for millions of 
livelihoods and improvement of the 
agricultural sector is a prerequisite for 
development of many African coun-
tries.

It is relevant to consider how a mar-
ket oriented development of sustaina-
ble agriculture combined with local 
or regional processing of products 
targeted at high value markets may 
increase income, employment and 
capacity building of women and young 
people in rural societies.

The demand for organic products 
in high value food markets in Europe 
and North America has increased 
by 10-25% per year and is the fastest 
growing foodmarket segment, with 
an increasing import from developing 
countries.

The potentials of 
organic value chains
Modern Organic Agriculture builds on 
principles for improving soil fertility 
through incorporation of legumes and 
compost, strengthening ecological 
support-functions and using natu-
ral regulation and crop diversity to 
prevent pest and diseases. Using such 
agro-ecological practices helps farmers 
to intensify and increase production 
without necessarily depending on che-
mical pesticides and fertilisers, which 
again reduces their risk to become 
indebted or poisoned by pesticides. 
Moreover, following organic principles 
allows farmers to better adapt to the 
challenges from climate change, water 
constraints and loss of soil.

Organic agriculture can contribute 
to increase productivity and reduce 
poverty and vulnerability among 
African farmers. Given the right focus 
on training and capacity building 
in primary production and in food 
processing, organic production creates 

employment, transfers knowledge and 
improves access to high value markets. 

Organic value chains in East Africa
An attractive niche for market oriented 
farmers is production of certified 
organic agricultural products for high 
value chains. It can potentially involve 
thousands of smallholder farmers gi-
ven the right organisational framework 
and market links. Farmers can get 
access to inputs and training, which 
improves their overall agricultural 
knowledge and market orientation. 
This has been demonstrated by the 
programme Export Promotion of Or-
ganic Products from Africa (EPOPA), 
which supported local business part-
ners in creating links between farmers 
in Uganda and Tanzania and export 
markets (1993-2008). Approximately 
80,000 farmers have been involved in 
certified cash crop production with a 
value of app. 15 Mio US$ yearly gene-
rating a total export value of more than 
double this amount (EPOPA 2008). The 
farm families involved have benefited 
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